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1. An organization presently operating in domestic market only wants to go international. Advise
the organization regarding various options available to reach foreign markets.

2. Explain the various product — communication strategies available to an international marketer,
giving suitable examples.

3. “Conducting marketing research across different parts of the globe poses different issues and
challenges”. Do you agree with the statement? Discuss with the help of suitable examples.

4. Explain the contents and significance of the following documents:
(@) Bill of lading
(b) Letter of credit

5. Why is an understanding of different cultures important to an international marketer? Discuss
with the help of suitable examples.

6. What do you understand by the term “political risk’? Discuss the strategies for management of
political risk at the pre-investment stage.



