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1. What are the different ways of conducting marketing research'? Describe the scope for
outsourcing marketing research services in India.

2. Explain the various extraneous variables that, if not controlled in a research design
experiment, may contaminate the effect of the independent variable.

3. What is meant by a questionnaire? What are the merits and demerits of a structured
questionnaire?

4. Suggest your own methods for overcoming the resistance to using market research if you
are employed as the marketing head of a large manufacturing organisation.

5. Write short notes on following

a) Focus group study
b) Panel research design
c¢) Cross-sectional design

d) Quasi-experimental design



