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1. Indicate whether marketing research is relevant to each of the following organizations 
and if so, how each might benefit from it.  
a) A Retail Shop  
b) A BANK 
 

2. What sort of marketing information can be collected with the help of a questionnaire? 
Explain the meaning of open-ended and closed-ended questions. 
 

3. Describe in brief the importance of editing, coding, classification, tabulation and 
presentation of data in the context of research study. 
 

4. Describe some marketing research problems that you feel may be amenable to conjoint 
analysis and explain how you would use conjoint analysis in these situations. 
 

5. Suppose you are the marketing manager of a newly established electronic industry 
interested in manufacturing Televisions (TVs). How would you go about assessing the 
present demand for TVs in the country and the forecast for the next five years? 

 


