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1. Suggest export promotion organizations that may be approached by an engineering goods
manufacturer in India for exploring international marketing opportunities. Summarize

their major activities to facilitate exports.

2. Briefly explain the elements that make up culture. Why is an understanding of different

cultures important to an international marketing manager? Elaborate giving examples.

3. Explain the different forms of 'regional economic groupings' giving suitable examples.

4. Briefly explain the components of international advertising strategy. What are the

advantages and disadvantages of standardization of international advertising programme?

5. Write short notes on following.
a) International distribution channels.
b) Scope of international marketing research.

c) Decision areas for strategic planning in the international marketing context.



