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BACHELOR’S DEGREE PROGRAMME 

(BDP)  

Term-End Examination 

December, 2023 

AMK–01 : MARKETING 

Time : 2 Hours     Maximum Marks : 50 

Note :  Attempt both Part A and Part B. 

Part–A 

1. Differentiate between any two of the following : 

2×5=10 

(a) Micro and Macro Environment of 

Marketing   

(b) Product Mix and Product Line 

(c) Market Segmentation and Market 

Targeting 

(d) Product Diversification and Product 

Differentiation  
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2. Write short notes on any two of the following :   

2×5=10 

(a) Positioning  

(b) Product Life Cycle 

(c) Demand Oriented Pricing 

(d) Consumer Co-operative Store 

Part—B 

Note : Attempt any three questions from the 

following. 

3. Explain the importance of segmenting markets 

with suitable examples. 10 

4. Explain the importance of Branding in the 

context of marketing.   10 

5. List the factors that influence the price of a 

product.    10 

6. How is wholeselling different from retailing ? 

10 

7. What are the factors that determine the choice 

of media for advertising ? 10 
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