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A study is ‘reliable” when :

(1) The methods are outlined in the methods discussion clearly enough for the
research to be replicated.

(2)  The measures devised for concepts are stable on different occasions.

(3) The findings can be generalized to other social phenomena.

(4) It was conducted by a reputable researcher who can be trusted.

“Internal Validity” refers to :

(1) Whether or not there is really a causal relationship between two variables.

(2) Whether or not the findings are relevant to the researcher’s everyday lives.

(3) The extent to which the researcher believes that this was a worthwhile project.

(4) How accurately the measurements represent underlying concepts.

Lincoln and Guba (1985) proposed that an alternative criterion for qualitative research would
be:

(1) Tidiness (2) Trustworthiness

(3) Impressiveness (4) Messiness

Naturalism has been defined as :

(1) Minimising the intrusion of artificial methods of data collection into the field.
(2) Being true to the nature the phenomena being researched.

(3) Viewing natural and social objects as belonging to the same dominion.

(4) All of the above.

Which of these is not a qualitative method or approach ?
(1) Text Analysis

(2) Grounded Theory

(3) Discourse Analysis

(

4)  Social Constructionism

Qualitative Research

(1) Is suited to richer understanding of ideas.
(2) Is not concerned with large samples.

(3) Is not concerned with replication.

(4)  All of the above.
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10.

11.

12.

13.

A term typically not used by qualitative researchers is
(1) Phenomenological (2) Saturation
(3) Repertoire (4) Regression

A typical criticism of Grounded Theory is that :

(1) It relies on starting without any presumptions which is impossible.
(2) It is too qualitative.

(3) Itis too quantitative.

(

4) It requires saturation.

Which of the following is not one of Potter and Wetherell’s (1987) stages of conducting
discourse analysis 7

(1) Collecting records (2) Defining percepts
(3) Coding (4) Analysis

A famous name in qualitative work is that of :
(1) Pigeon (2) Boyatzis (3) Smith (4) Al of the above

A term not used in conducting qualitative research is :
(1) Theme (2) Reductionism
(3) Axial coding (4) Saturation

Which of these is not a criticism of quantitative research made by qualitative researchers ?
(1)  Itis not reflective enough.

(2) It lacks depth.

(3) It fails to acknowledge researcher as participates.

(

4) Itis often too phenomenological.

Interpretative phenomenological analysis is :

(1) Concerned only with written texts.

(2) Used when thematic analysis is not possible.
(3) Identical to grounded theory.
(

4) Concerned with understanding the world of the person.
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14.

15.

16.

17.

18.

19.

20.

Triangulation means :
(1) Using trignometry in your research.

2
(3
(

Conducting research over three months.

4) Using three researchers.
Non-sampling error is reduced by : o
(1) Increasing sample size (2)  Decreasing sarﬁple size

(3) Reducing amount of data (4) None of these |

Any numerical value calculated from sample ‘data ‘is. called :

(1)  Error (2)  Statistic (3) Bias (4)

Sample is subset of :

(1) Data (2) Group (3) Population ()
Non-probability form of sampling is : o
(1) Random sarﬁpling - (2) Non-random sampling

(3) Probability sampling (4) Quota sampling

Which of the following is not an example of * paddmg a b1b110graphy ?

(1) Including in your bibliography works that yQu consulted but to which you made no

direct or indirect reference or use in your research paper.

(2) Including in your blbhography sources that you did not consult but know they would

be relevant to the topic of your research paper.

(3) Listing the titles of complete works as separate entries in your bibliography when you
actually used a single volume made up of excepts from those works.

(4) Including in ydur bibliography sources that you did not consult directly, but that were

referred to in several of the books or articles that you did consult.

)
) Verifying your results by cross-checking with other methods of research.
: , :

Mean

Distribution

Sampling in which a sampling unit can be repeated more than once is called :

(1) Sampling without replacement (2) Simple sampling’
(3) Sampling with replacement (4) None of the above
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14,

15.

16.

17.

18.

19.

20.
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21.

22,

23.

24,

25.

26.

27.

28.

29,

Standard deviation of sampling distribution of any statistic is called :
(1) Sampling error (2) Non-sampling error
(3) Standard deviation (4) Standard error

Any numerical value computed from population is called :
(1) Statistic (2) Bias (3) Error (4) Parameter

The list of all units in a population is called :
(1) Random sampling (2) Sampling frame
(3) Bias (4) Parameter

The difference between statistic and parameter is called :
(1) Random error (2) Humanerror (3) Standard error (4) Error

In random sampling, the probability of selecting an item from the population is :
(1)  Unknown (2) Known (3) Undecided (4) Zero

A numerical value used as a summary measure for a sample, such as Sample Mean, is known
asa:

(1) Population parameter (2) Sample parameter

(3) Sample statistic (4) Population mean

Since the population size is always larger than the sample size, the sample statistic can :
(1) Never be larger than the population parameter.

(2) Never be equal to the population parameter.

(3) Can never be zero.

(4) None of the above.

“o” is notation of a :

(1) Population parameter (2) Sample statistic

(3) Population variance (4) Mode

The mean of a sample is :

(1) Always equal to the mean of the population.

(2) Always smaller than the mean of the population.

(3) Computed by summing the data values and dividing the sum by (n—1).

(4) Computed by summing all the data values and dividing the sum by the number of
items.
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21.

22.

23.

24.

25.

26.

27,

28.

29.
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30.  The sum of the percent frequencies for all classes will always equal to :
(1) One (2)  The number of clasges

(3)  The number of items in the study (4) 100

31.  In a five number summary, which of the following is not used for data summarization ?

(1) Smallest value (2) Largest value (3) Median (4) 25t percentile

32.  Since the Mode is the most frequently occurring data value, it :
(1)  Can never be larger than the mean
(2) Is always larger than the median.
(3) Is always larger than the mean.
(4) None of the above,

33.  Areasoning where one starts with certain particular statements and conclude with a universal
statement is called :

(1) Deductive reasoning (2)  Inductive reasoning

(3) Abnormal reasoning (4) Transcendental reasoning

34.  When should researchers consult with proper authorities about the appropriate procedures
for institutional review of their research project ?

(1) Before submitting the research for publication.
(2) Before beginning the research project.
(3) Before testing the last participant in the research project,

(4) Before analysing the data from the research project.

35.  Researchers can avoid the potential of social injury or risk for the participants in their research
project if the researchers :

(1)  Ensure the internal validity of their study.
(2) Obtain informed consent from each participant.
(3)  Protect the confidentiality of participants responses.

(4) Avoid using deception in their research,
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36.

37.

38.

39.

40.

Which of the following is not one of the major dimensions that researchers need to consider
when deciding what information Is private ?

(1) Sensitivity of the information that the researcher is seeking.

3

(2)  The amount of information that the researcher is seeking.
(3} The setting in which the researcher is seeking the information

(4)  The manner in which the information will be disseminated to others,

Under what condition it is always unethical to deceive research participants ?

(1)  When deceiving participants to get them to participate in research in which they would
not normally take part or in research that involves serious risk.

(2)  When withholding information might lead participants to act according to the
Instructions provided by the experimenter.

(3)  When concealing the true nature of the experiment might lead participants to behave
as they normally would,

(4) When deceiving participants places them at minimal risk by participating in the
experiment,

You are guilty of plagiarism if you :

(1) Make use of the works of others to gather information.

(2)  Use the work of another and misrepresent it as your own.

(3)  Make use of the works of others to support your own arguments.

(4)  Examine the ideas and arguments of others to help you shape your own thoughts or
views on a particular issue,

by citing a reference is considered to be plagiarism in all of the following cases except :
(1) Using the exact words of the author.
(2)  Using data that the author has compiled through his/her imdependent investigation.

(3)  Using information from the author’s work that is regarded as common knowledge in
the discipline.

(4) Reproducing in your paper a chart contained in the author’s work.

In sampling with replacement a sampling unit can be selected -
(1)  Only once (2)  More than one time

(3)  Less than one time (4)  None of the above
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41.

42,

43,

44,

45,

46.

Paraphrasing too ciosely to the original text, even if you do credit the source, is still considered
as plagiarism because :

(1) By changing a few words or the order of the original words, you have changed the
author’s exact words.

(2) - By not providing the exact words of the author in their entirety, you are attributing to
the author some words that s/he did not write.

(3) - -You must never use the words of others when you are using their ideas.

(4) You have failed to indicate, by means of direct quotation marks, which are the exact
words of the original.

Why is it insufficient to cite sources for your work through a bibliography alone ?
(1)  Because no one will know what works you consulted in the preparation of your essay.

(2) Because a bibliography does not provide specific page references for the sections of
your sources that you actually read when you were doing your research.

(3) Because by doing so you fail to indicate the exact source(s) of each specific passage.
(4) None of the above.

Information provided in your essay must be referenced in all of the following cases except :

(1) When the information involves an interpretation peculiar to the author from whose
work you are drawing.

(2) When the information describes common knowledge.
(3) When the information comes from an e-mail or phone call.-
(4) When the information or idea that you are recording is disputed within the discipline.

Inabook ‘In search of excellence’, the authors examined the characteristics of highly successful
companies by studying the full context of each organization, using multiple sources of
information and identifying the relationship between managerial decisions and success. This
is an example of : '

(1) A case study (2) An exploratory study
(3) Statistical study (4) Causal study

The goal of a formal study is to :
(1) Discover future research taken (2) Expand understanding of a topic
(3) Test hypotheses (4) Developing hypotheses

Exploratory research addresses which one of the following :
(1) Why (2) How (3) What (4) All of the above
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43.

44,

45.

46.
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47,

48.

49.

50.

51.

52.

53.

Which of the following uses quantitative research objective, collection of quantitative data
and the use of quantitative data analysis ?

(1) Within-stage mixed model research
(2
(3
(4

)} Mono-method research
) Across stage mixed model research
)

Mixed method research

How can the objectivity of the research be enhanced ?
(1) through its impartiality (2) Through its reliability
(3)  through its validity (4) all of the above

Field study is related to :
(1) Real life situations (2) Laboratory situations

(3) Experimental situations (4) None of the above

What is the basic problem of problem selection ?
(1)  Novelty of a problem (2)  Practicality of a problem
(3) Future-orientation of a problem (4)  All of the above

To be effective a points-based rating systems requires :

(1) Close management control

(2) Comprehensive, reliable and consistent information
(3) Objectivity in assessments
(4) 360° assessment

According to Fiedler’s Contingency Model of Leadership, which one of the following is not a
situational variable ?

(1) Leader-member relations (2) Task structure

(3) Position power (4) Maturity of followers

aims to reduce reliance on arbitrary methods of pay determination by introducing
an element of objectivity in the way jobs are compared.

(i) Performance appraisal {2) Job evaluation

(3) Job enrichment (4) Attrition
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52.

53.
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Tiu & Teqfre Y FRE YR SErE I ¥ 2
(1) Treaerm & g1 (2) TovadEm & g
(3) TR * BRI (4) W Bt

&7 (field) 3TeA =1 Hei fHed ¥
(1) St Sftew Fi offef (2) AT i it

(3) v wfifeerfat (4) ST A | g oft
TTE TES A 9 ®/E 7

(1) 7l YER H g (2) THE W AR
(3) wEE F TSGR (4) o

wq@mﬁwmﬁuﬁmﬁ%mm%:
(1) Frere weie s =t

(2) fora, Torerart qen S AT 6

(3) TwarH A FEgied H

(4)  360° YEIFT Bl

ﬁwmmﬁﬁ%aﬁﬁnﬁm%mﬁﬁrﬁ#@aﬁﬁﬁmﬁuﬁwmﬁ
§7? '

(1) a-uewE gy @ wEdE

(3) Ul 4) oAl it g

7l ) e T B TR AT S A S et 8 wrat) fafel @ frir w1 w4
T 1 TF R

1) Freaa qes (2) T A

(3) wH Hadgq (4) BT
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54. Which of the following is a correct match ?
(1)  McClelland - ERG Theory (2)  Skinner - Reinforcement Theory
(3) Vroom - Equity Theory (4) Locke - Expectency Theory

55. Organisational Development (OD) is a planned change and :
(1) Evaluation (2) Intervention

(3)  Ability for self renewal (4) Reinforcement

56. Match the following and select the code of correct matching :
List - I List - II
(a) Motivating through rewards (i)  Charismatic leadership
and penalties
(b) Changing organisation (i) Situational leadership

by creating and communicating
a vision

(c) Influencing by dint of personality and (iii) Transactional leadership
charm

(d) Modifying style with readiness (iv) Transformational leadership
of followers

(@ (b) () (d)
() @ G )
(@) (v) (@) @)
(i) (iv) @) (@)

) () @) (@)

57. Which of the following laws is enacted by the Central Government and enforced by the State
Government 7

(1) The Employees State Insurance Act, 1948

) The Employees’ Provident Fund and Miscellaneous Provisions Act, 1952
(3) Factories Act, 1948

) The Mines Act, 1952
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54, FreffEm d A A TS TR -
(3) @-Eﬁaﬁﬁm o (4) m_mm i

55. Wﬁﬁﬁwm(aﬁmﬁwéaﬁaﬁ?:aﬁ.ﬁ)@ﬁﬁﬁanﬁaﬁﬂaﬂn
(1) T8 . (2) THEEE
(3) @ TeEq T B AN E (4) I

56, TroAfafEd w1 fer iy ok wd #e w1 e B -
R - 1 gt - 1

(a) IR} o qu=i gRT () R g
srfigfa e
(b) g Td war ¥ i g (i) Teafasra T
Ted ® qiteds A |
(¢) oA TE AR GRI G HEA (1) i fawr e e
(d) ST I TRA H I@C@ T (iv) FRR AT
Jeft # aftad A
T |

@ ® (© ()
1 @ @ @ @)
2 @) @) @
(3) @) @) @
4) Gv) @) @@

S

57. ﬁmﬁf@aﬁ@ﬂﬂ—wﬁuﬁaﬁ,aﬁhmmmm%ammmmmmw
S TR : S |
(1) ARt T o sfufae, 1948
2) wHur wfgs fifa o fafay wEaE sifufTas, 1952
(3) FR@M ST, 1948
4) & srfufTam, 1952

3
4
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58.

59.

60.

61.

62.

63.

64.

65.

66.

Which of the following is a facility to file anonymous complaints ?

(1)  Juke box (2)  Wide box (3)  Gripe box (4)  Hard box

When one individual or group wins at the expense of another individual or group, it is
termed as

(1)  Zero-sum conflict’ (2)  iJon-zero sum conflict

(3) Line-staff conflict (4) Formal-informal contlict

Changes in population characteristics such as age, gender, race, marital status are examples
of change.

(1)  Demographic  (2) Cultural (3)  Geographic (4) Diversity

Increasing the variability of demand as one moves upstream in a supply chain is known as :
(1)  Cow whip effect (2)  Ox whip effect
(3) Blue whip effect (4)  Bull whip effect

"1y

The equation for the linear relationship used for forecasting in which “y” is the dependent

variable, 1s of the form :

(1) y=a—ba? (2) x=a+by (3) x=a+b/y (4) y=a+bx
Operations Managementisa process.
(1) Translation (2)  Transformation (3) Transaction (4) Transition

The three components of value are :
(1)  Cost, quality, product (2)  Cost, product, timeliness
(3) Cost, quality, timeliness (4)  Product, quality, product quality

Firms try to achieve competitive advantage by competing on

(1) Cost only (2)  Order winners (3) Quality only (4)  Order qualifiers

The strategy that focuses on keeping stocks low and reacting quickly to demand fluctuation
is:

(1)  Push strategy (2)  Pull strategy
(3)  Supply chain strategy (4)  Blue Ocean strategy
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58.

59.

60.

61.

62.

63.

64.

65.

66.

ﬁwﬁlﬁﬁﬁ@ﬁﬂ—ﬁwmwaﬂ%aﬁgﬁm%?
(1) “g& «ed (2) @IEE T (3) EY Er (4) wE ¥

maﬁéwﬁﬁmwﬁﬁmmﬁﬁmwaﬁmmwmm%ﬁ@mw%:
(1) SR - ' R (2) M - St = foEs
(3) WA - = faEe (4) o - s foa

S % e gun oy, fob, e, Satesn e, s 3 foren B uftad T afted= & SqreTw
27

(1) SFwiieeht (2) WiEpiTR (3) riiferk (4) dfa=

agfd ﬁ@wﬁmwﬁmnﬁm‘iqﬁaﬁmﬁmﬁqﬁsﬁ_fwg_”%mﬁmw%l
(1) S foy ¥ (2) 3t fod T

(3) = f=u yE 4) T fu uE

Wﬂﬁéﬁmﬁq%ﬁﬁqﬁ%mmﬂmaﬁmmﬁﬁ”fﬁﬁzw%«"ﬂw%:

(1) y=a—bx® 2) x=a+by (3) x=a+b/y (4) y=atbx
T T T wiea 2

(1) 3R (2) A (3) wH-= (4) EFET

T % i T €

(1) @AW, TOTEd], R (2) T, ITE, THIASEA

(3) T, T, WS (4) IeE, TOTEEI, SR IO

o ¢ e Fe FhrHieTE T WE R R Him R

(1) Fae o (2) AL {aR (3) hae O (4)  3IEL FAETHRR

Wi &l & @ sﬁtmﬁ@aﬁﬁ%maﬁmﬁmmwwaﬁm

¥
(1) T WEd (2) & TR
(3) S sfEen Wi (4) =g 39 TOHI
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67.

68.

69.

70.

71.

72.

73.

74,

In a Normal distribution :
(1) Mean = Median = Mode (2) Mean > Median > . fode
(3) Mean < Median < Mode (4) Median < Mean > Mode

Supply chains link operators to suppliers in
(1) Layers (2) Groups (3) Tiers (4) Channels

Student “t” test is used to compare : B
(1) The mean of a sample with population mean.
(2)

(3) The values of one sample but on two occasions.
(4)

4 All of the above

The mean of two independent samples.

In MIS system design, the source of information may be categorized as _ and
(1) Internal, external (2) Perscnal, organizational

(3)  Useful, not useful (4) Constructive/ destructive

Law of demand measures an inverse relationship between the following :

(1) Price and Quantity Demand (2) Demand and Supply

(3) Price and Cost (4) Price and Returns

Increase in demand takes place when the demand curve :

(1)  Shifts upward to left (2) Shifts downward to right

(3) Shifts upward to right (4) Shifts downward to left

Average fixed cost in the short run :

(1) Decreases when output increases

(2) Increases as output increases

(3) Remains constant with the increase in output

(4) None of the above

What are the “Commanding heights” of the economy ?

(1) Private sector (2) Joint sector (3) Public sector (4) Mixed economy
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67.

68.

69.

70.

71.

72.

73.

74.

% T faEte (Normal Distribution) # :

(1) TTeH = HIfeashl = Sges L (2) e > Hifeae > 9§

(3) e < HIfEAT < HELTH (4) A < TEA > AEEAH

3 e F syfiediel # ofaed § fdes st ¥

(1) W 2 wF (3) (4) a7

@ = F g =¥ v fteron o S o < R
(1) ST T % W T % A e

(2) < T T % e H e

(3) T T F e (AfwT o Rl W) w g

(4) ST F Tl H| '

Mis forew fesiie &, o1 % & &) _ iR ¥ wq § Fiiepa e s W
T , :
(1) =, swar | (2) —wAfRET, WS

(3) SwErt, suErt T @ TeATe / faArerTd

W 1 A (Law of demand) Frerfafian § fivad de © fawlia dsiy =1 0w 87

(1) o IR " A H (2) it SR SR

(3) A SR TR h (4) wiTa SR yfwe &
ﬁﬂﬁq@ﬁﬁ@?ﬁ%mﬁﬂaﬂﬁ(DemndCurve):

(1) ot it Fo Y AR A ¥ @) @R = i foree € ¥

(3) T FW T R T T (4) 'aﬁ‘%ﬂﬁaﬁaﬁtﬁmaﬂm%n
oAy ® ofed wrd 9

(1) ST 98 W e B

(2) SeAEA TG W TG 7

(3) eared # gfg ¥ wry feer Tt ¥
@) T FFE T

steforaeen Ft Seereria STnierl (FITET TELE) (Commanding Heights) &1 ¥?
(1) f=taz (2 wgEH Q) gt &5 (4) ol eefereen
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75. Which of the following is not part of Porter’s competitive forces in industry analysis ?
(1) Bargaining power of supplies
(2) Development of substitute products
(3) Bargaining power of union
(

4)  Potential entry of new competitors

76. Which of the following is not a mechanism for entering foreign market ?
(1) Exporting (2) Licensing

(3) Government control (4) Franchising

77. Special features of Micro, Small and Medium Enterprises (MSMEs) consists of :
(1) Labour intensive techniques (2) Barter

(3) Capital intensive techniques (4) Heavy industry

78. The four important elements of marketing mix consists of :
(1) Product, Price, Promotion, Place.
(2) Private, Public, Partnership, Policy.
(3) Policy, Product Line, Pragmatism, Path.
(4) Part, Parcel, Patterns, Policy.

79. Utilitarianism emphasizes on the following outcome of individual actions :

(1)  Greatest bad of some numbers.

(2) Greatest good of few numbers.
(3) Greatest good of the greatest numbers.
(4) Greatest action for the few numbers.

80. To maintain Corporate Sustainability and exercise measures for Corporate Social
Responsibility, which concept is acquiring importance ?

(1)  Triple Hierarchy Model (2) Triple Bottom line Model
(3) Dual Bottom line Model (4) Dual Hierarchy Model

81. Capital budgeting decisions are generally :
(1) [Irreversible (2) Reversible (3) Irrevocable (4) Revocable
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75. frefofad & @ S SO 8 9T S afregyl Rl (Forces) 1 e #4882

(1) oyl = Aarst v
2) MY IEG) H fEET (Substitute Products)

(
(3) HH i GRS H AR
(4) T afeAifEdl =t dwifea wafe

76. Trefafea 3 @ w9 el avR 3 19 F0 & A @ 7

(1) frafa (2) wEAfET (Licensing)

(3) R FrEEe (4) HERMET (Franchising)
77. qeW, 7Y iR "I SgEl (MSMEs) 1 fadiy ferdreand € -

(1) 99 TeT Tl (2) a-fafma

(3) ISt e TEAE (4) 9 sEm

78. Fawor frgor & R TEeqol qe § F1-F i § 7
(1) TR, 959, TEK, M
(2) Fsft, ardwfTe, wERE, i
(3) ifa, IR AEF, SAEEhd, 19
@) e, YA, Hifa

79. SyMfTaER EfRTa el & fretfateg whoml SR g
(1) 9 Hemsd § 9 16y T
(2) gE HH T H qAY I
@) Q5 wemel H e =l
(4) T =l ¥ fog wd s Fow

80. SO W IS (HRORe A Fedifafafadt) T wRe gRAfafae % ST @l
FTC TEA ¥ foru frg staumon i e <7
(1) fooa wergshe Al ) foua sien awa qtea
3) TS dfeH T disd 4) el YSITHA Hied

81. Ysft srfen 1 fofe wra: g @
(1) sTaftec1g ) uiEdHE OIEEES (4) wiadeeia
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82.

83.

84.

85.

86.

87.

88.

The principal value of bond is called :

(1) Coupon rate (2) Par value (3) Maturity value (4) Market value

Trade credit is a :

(1) Negotiated source of finance.
(2) Hybrid source of finance.

(3) Spontaneous source of finance.
(

4)  Source of credit from the owners of business.

Transfer pricing is referred to as :

(1) Price charged to customer.

(2) Price charged to different firms.

(3) Price charged under intrafirm transfer of products.
(

4) Interfirm transfer price.

Which of the following is not a determinant of dividend policy of a firm ?
(1) The employee efficiency. (2) The future financial needs.
(3) The market rate of dividend. (4) The future profit projections of the firm.

While computing the average cost of capital of the firm, the cost of which of the following
sources of funds is considered almost equal to the cost of equity ?

(1) Preference Capital (2) Retained Earnings
(3) Public Deposits (4) Loan from financial institutions

In capital lease (Finance lease) depreciation is claimed by :
(1) Lessor | {(2) Lessee
(3) Both : (4) None of the above

Corporate control is maintained by issuing shares through :
(1)  Public offer {2) Rights issue
(3) Book building A (4) None of the above
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82.

83.

84.

85.

§6.

87.

88.
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(1) wd=ifdl &t wEgymar 0 (2 Wl oty sTEvE
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[HaT 39 Y AT F YA T S8 2 ,

(1) e sfw ISt s oy afenia e
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() g e {2y g e

(3) [ S (@) ST H 9 e e

FHO] o B FUrEq AT T fae s & i fear o @
(1) WESFR AN ER - () WEHEY
(3) 9% fafes g (4 I9Ea H W @ T
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89,

92.

93.

94.

95,

Converiible bond is ¢
(1) Debt1 Wasrrant (2) Debt+ Cash

(3}  Debt+Share (4)  None of the above

Which is not an instrument of monetary policy ?
{11 Bank rate

[
AY

]

i Tax rate

{*}  Reserve ratio

(4)  Buving/selling securities in open market

e _ can be defined as that aspect of our psyche that determines the way in which we
respond to our environment in a relatively stable way over time.

(1)  Memory (2)  Attitude (3) Personality (4) Learning

Which of the following is not a qualitative technique of marketing research ?
(1) In-depth interviews (2)  Mystery shopping

(3) Focus groups (4) Group discussion

As per Ansoft’s matrix ‘Market Development’ refers to :
(1)  Present Products and New Markets.

(2) New Products and Present Markets.

(3) New Products and New Markets.

(4) Present Products and Present Markets.

The market segmentation criteria wherein key variables concern age, sex, occupation, level
of education, income etc. is termed as :

(1) DPsychographic (2) Life stage (3) Geographic (4) Demographic

__represents a geometric comparison of how competing products are perceived.

(1) Differentiation (2)  Perceptual mapping
{3) BCG matrix (4)y  Product life cycle
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89.

90.

91.

92.

93.

94.

95.

e+ wis BT ¥ .
(1) RU+dERL (2) FO+TFT

(3) FW+IW @) ST H Y B T
= |1 Hifes Hifa % T ST g 8 ?

1) FF

(2) =99 FHifa

(3) T T
@) g I H wiaygfa i wa/ e

frafafea # 9 78 ¥A1 79 % 39 Ueq & w9 A qRenfad e o1 wea S wng % 9y STl
feor a8 @ T AT % ST W TaEm €2
1) IR (@ @ (3) =AfFEE (4)

Frefefas 5 9 #F fagum srgym =t 7o 9%t 6 © 2
(1) TIET IR (2) wET Gt
(3) &= (focus) RS (4) F‘Wf&'ﬁﬁﬂf (Group discussion)

T Afgdd % STER ' Ha-fawa & fasm’ (Market Development) § &1 areqd €7
(1) =Fdar (fagmm) @R o 93 IR

2) T IR A FAIH AR

(3) T AR SN AT

(4) TEHE IR HR A AR

Frafafas d 9 s wosE & Auss foad yqa =X oy, o, sgagm, foen o1 @), s enfg
2, ue! @ e ¥ 2
(1) FawE (2) SR &t sEEn (3) e (4) SEIETERE

freafafes 5 9 [ 9 wioeasl sarRl w1 i gon = fafsg s 22
(1) fovroes (2) STEURUTCHE HFT0
(3) S Afrew (4) IO Sl wH
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96.

97.

98.

99.

100.

Which approach to international marketing views the home market as the most important,
with foreign markets not seen as representing a serious threat ?

(1) Polycentric approach
(2) Ethnocentric approach
(3) Regional approach

(4) Geocentric approach

In the process of diffusion, the group of people who are suspicious of all new ideas and their
opinions are very hard to change, are known as : '

(1) Early majority (2) Late majority (3)‘ Laggards (4) Early adapters

In which of the following Marketing Communication mix elements, comparatively which
involves the lowest cost ?

(1) Public relations (2} Advertising

(3) Personal selling (4) Sales promotion

The dimension of service quality which conveys the confidence and competence of employees
is known as :

(1) Empathy (2) Reliability (3) Responsiveness (4) Assurance

In digital marketing, SEM refers to :
(1) Socio - Economic Module

(2) Social Engine Marketing

(3) Search Engine Marketing

(4) Strategic E - Marketing

-000-
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97.

98.

99.
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