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Note: (i) Part-1: Answer all the gquestions, (60 marks)
(ii)  Part - II : Answer any five questions. (20 tarks)
(iii) Part - III : Answer compulsory question. (20 marks)
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PART -1

Answer all the questions. 30x2=60
1.  For calculating rank order correlation, which data type is most suitable ?
(1) Nominal (2) Ordinal (3) Interval (4) Ratio
2. ‘Risa:
(1) Survey Collection Tool (2) Data Analysis Software
(3) Big Data Crawler (4) Citation Manager
3.  ‘Digital Divide’ is in context of :
(1) Information haves and information have-nots
(2) Access to Computers
(3) Access to the Internet
(4) All the above
4.  Data derived from reliable measurement or observation is known as :
(1) Experimental Data (2) Empirical Data
(3) Ethnographic Data (4) Electronic Data
5.  Arrange the units of computer memory in ascending order.
(a) Terabyte (b) Kilobyte () Gigabyte (d) Megabyte
0 @ © @ b) @ @ @), ) ©
(3) (b)), (o) (a) 4)  (b) (9 (@) (a)
6.  Sustainable Development Goal number 4 deals with :
(1) Poverty (2) Gender (3) Education (4) Equality
7. refers to the use of digital tools to achieve Social and Political change.
(1) Media Activism (2) Online Activism
(3) Viral Movement (4) Digital Trolls
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@S -1
s o T I T | 30x2=60

1. “h—ﬁ"@uaﬁmmﬁ%ﬁmﬁmmmww@m%?
(1) mAA (2) WS (3) AT (4) T

2. SR(R)FNE?
(1) e HE ST () s fd SR
3) farEE e (Crawler) (4) S ERED

3. ‘Wﬁw’mmmmﬁﬁmm%?
(1) A TG S SR A
o FTERTEET
() TR T &
(4) s WA

4. mﬁﬂmﬁmmaﬁwmm%?

(1) S S (2) FEYES SR
(3) AR S (4) ORI ST
5. Wﬁﬂﬁaﬁﬁﬂmﬁmﬂﬁwﬁmﬁ :
(@) <UES p) fEeETEe () TR (d)y TR
1) @ (©, (@) ®) @ @ @ 0, ©
3) (), @) © @ @)  ®) © @ @

6. ‘wﬁma@’aﬁﬁ@maﬂmﬁmﬁ%?
(1) T 2) fem (3) foam (4) EETl

7. mm—mﬁﬁ%qﬁaﬂﬁaﬁ%m%ﬁmm%ﬂﬂﬁmﬁmwﬁm

e ?
(1) s ofFaar (2) ST afwad
(3) A TEHe () Tefoed Jred (Trolls)
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10.

11.

12.

13.

14.

content is known as :
(1) Journalism Training (2)  Mass Communication Education
(3)  Media and Information Literacy (4) Communication Training

‘Oligopoly” in media industry refers to :

(1)  Industry monopolised by large number of media Companies

(2)  Industry monopolised by small number of media Companies
(3) Industry monopolised by medium number of media Companies
(4)  None of the above

What is the purpose of pilot study in a research ?
(1)  To gauge suitability of conducting full study
(2)  To find respondents for full study

(3) To finalise methodology for full study

(4) To finalise sampling for full study

Identify the theory whose core idea is that “technology shapes the cause of human
evolution’.

(1)  Technology Controlled Theory

(2) Technological Determinism Theory
(3) Technology Dissonance Theory

(4)  Technological Resistivity Theory

In which communication setting, transactional analysis is most suitable ?
(1)  Intra-personal communication  (2) Inter-personal communication
(3)  Group communication (4) Mass communication

USENET belongs to the period of :
(1) Pre Computer Network (2) Pre WWW Network
(3) Client Network (4) Internet

"Framing’ refers to the process by which the :
(1)  Media places an information mto frame
(2)  Media places news story into frame

(3)  Media places event into frame

(4)  All the above
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g Tifoa geurl ¥ T 9 3N T SR GIRR SR % alel 6 AR H STHER I w0 9§
e § |
(1) IR gfrero (2) 7 §uR faen
(3) wifean ik =1 wewa (4) HaR i

9. vifewm sam § ' s’ (Oligopoly)ﬁﬂﬁ?‘fﬁmi:
(1) e we # wifem Sl g S B TR
(2) B gea § Hifew dear gRI ST W THHFR
(3) Tem Hem § Hifewm deyr g SEn W THER
(4) SR H F RE T

10. ¥y ¥ ‘qrEerE 3reaEd’ % IR W TR S |
(1) 9ol 9ty STeae S Y SUZHRIT BT STIHA T
(2) ot sremE % To sTest H @ie FHE
(3) ol oy wgfa F Siftm w9 3
(4) ol 9y sveEEA A % fa sifaw w9 w1 =

11. ‘et T fasr ® oen 3@ ¥ T fagia = weer S
(1) renfirnt fFrEf@
2) FEsiHe feetiits¥ (Technological Determinism)
(3) Rt faeeA
(4) TRl figeha

12. g gor f | ZRFA (Transactional) fvs w=d 3ugw €2
(1) oiadafers E9R (2) IREERE HER
(3) g H9UX (4) T EHIX

13. ‘geRe’ (USENET) fwe 3R @ dsifea 72
(1) FGR Y E B T @) IS AES 9T & Td H ATk
(3) TGS eeh (4) T

14. HET (Framing)maﬁmﬁl
(1) +Hfed g g= ®) UF @E B9 H TRgd Hl
(2) +ifeT R GUER F T @ I 7 T w
(3)  wHifewn grI foRel ve = @ B A wRE w0
(4) S
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15.

16.

17.

18.

19.

20.

21.

22.

Non-parametric tests measure variables at :

(1) Ratio level (2) Interval level
(3) Ordinal level {(4) Non-conditional level

Find ‘meary; for the following dataset.
19, 24, 28, 29, 30, 34, 38, 42, 49, 513 51, 61, 64
(1) 35 (2) 40 (3) 45

Find ‘median’ for the following dataset.
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64
(1) 35 (2) 36 3 37

Find ‘mode’ for the following dataset.
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64
(1) 51 () 49 (3) 42

Find ‘variance’ for the following dataset.
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64
(1) 201.8 (2) 202.8 (3) 203.8

Find ‘Standard deviation’ for the following dataset.
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64

(1) 14.28 (2) 15.28 (3) 16.28

Who proposed 'ABX Model of Communication” ?

(1) Sven Windahl (2) James Dearing
(3) Maxwell McCombs (4) Theodore Newcomb

Term ’Digital Natives’ refers to people who have :

(1) Inhabited the terrain of the internet from childhood
(2) Inhabited the terrain of the internet from adulthood
(3) Access to the internet occasionally

(4) Access to the internet always

Ph.D./M.Phil. JMC 6

(4)

(4)

(4)

(4)

50

38

38

204.8

17.28



15.

16.

17.

18.

19.

20.

21.

22.

fr-Teifes (Non-parametric) ey R TE T =R ! A9 € ?
(1) A FH (2) ST W
(3) IR0 WX @) - W

fre foll T SRl w1 st () FreTe L
19,24,28,29,30,34,38,42,49,51,51,61,64
(1) 35 (2) 40 (3) 45

fire Ty Mt fteRst o A (FAeR) P |
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64

1) 35 2) 36 (3) 37
frm foly 19 SRS F g TR |

19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64

1) 51 (2) 49 3) 42

fir ot T afmel @1 AR’ (Variance) FreTel |
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64
(1) 201.8 (2) 2028 (3) 203.8

firet o T SRS w1 T e e |
19, 24, 28, 29, 30, 34, 38, 42, 49, 51, 51, 61, 64
(1) 14.28 ) 15.28 (3) 16.28

g 3 T A, FREET (ABX Model) F1 TRe SaTfor fean ?
1) @ fagea | ) = feaft
(3) Semee FE-whied (4) TR =g

'fefsremt Afesa’ (Digital Natives) i @i % @ # w1 o &2
1) 7 T T W € IO IuEe B B

2) el g sToen ¥ SeCiE TR HOT TE A

3) T % e F TET FHW I T

(
(
(
(4) 7 T T2 T T8 EHT B ¢
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23,

24,

25.

26.

27,

28.

29,

30.

'Creative Common’ (CC) gives license of :
(1) Complete freedom for share, use and build
(2
(3
(

4) Complete freedom for share, use, build only under share alike

Complete freedom for share, use and build with attribution

St

Complete freedom for share, use and built for non-commercial

N

In ‘Information Society’, the information has became the central and most significant :
(1) Resource (2) Raw material

(3) Commodity (4) Natural source

A hypothesis that suggests that, changes in one variable cause changes in another, is
referred to :

(1) Relational hypothesis (2) Causal hypothesis
(3)  Null hypothesis (4)  Associative hypothesis

Identify the “Open Source Software” from the following.

(@) Open office (b) Microsoft office
(¢) Linux OS5 (d) MacOS
(1) (@) and () (2) @ ()and (d) (3) (b)and (c) (4)  (b)and (d)

Who introduced "noise’ in a communication model ?
(1) Shannon and Weaver (2) Denis McQuail
(3) Wilber Schramm (4) Harold Lasswell

Through "data triangulation method’, a researcher can enhance his/ her study’s :
(1) Popularity (2) Validity (3)  Accessibility (4) Readability

A construct is a combination of :

(1) Variables (2) Hypotheses (3) Control factors (4) Concepts

Pre-conceived beliefs about the characteristics of a group are referred as :
(1) Prejudice (2) Stereotype
(3) Racism (4) Hegemony
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23,

24,

25.

26.

27.

28.

29.

30.

‘frufea wFA' (Creative Common) 1 H ST TEH FAT 87

(1) T, Sqa sik feior & forg qof e

(2) m,mﬂmﬁm%mmﬁ@mwﬁwm

(3) S apforeas TEN & forw ewfir, S iR Fior 1 o stee

(4) Sl STET iR Frator #1 ot sterga F9 ¥ TEARF (Share Alike) % &

 sFIAYH FrETEdl’ (Information Society) H 1 Hrd & oA T EEf
™ 2
(1) FawA (2) SURH (Raw material)

(3) T (4) THiaH B

“@—mﬁéﬁaﬁqﬁaﬁ?@i%vﬁaﬁﬂmwaﬁ%”—mmﬁaﬁﬁmw
FHEAT € 7

(1) g T IS (2) RO AR

(3) I IR @) wedm wfEe

firer F § ¢ ol Aid WRAW'' (Open Source Software) g |

(a) 39 SHRE (Open office) (b) R AEH (Microsoft office)
() T STE. (Linux OS) (d) F% T (MacOS)

(1) (a) A (o) @) (@) @@ @ ®AE 4) (b) I (d)

‘R 3 TR’ (Model) & “9i @i fen weafera o ?
(1) 9T R HR @) e dw-feed
3) foedm 4) Fics arEd

‘mﬁwm’%mmﬁvﬁmmamﬂ%mmmﬁmm%?
(1) SR (2) S (3) g (4) wAEAl

‘g (construct) TR T FASH B 872
(1) =9 . (@) OftEwerel (3) FREm RS (4) FEEROns

fort T & stfereerel 3% i A S T oSl <Rt ST el S § 2
(1) T&WE (Prejudice) (2) FfEER (Stereotype)
(3) TEIEE (Racism) (4) U9 (Hegemony)
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31,

32.

33.

34.

35.

36.

37.

38.

39.

40,

PART - 11

Write short notes on any five questions (150 words each).

Acculturation

Agenda setting model of media effects

Alternative Media

Review TRP Methodology

AIDA Model

Catharsis Hypothesis’

Media Conglomerates

Manufacturing of consent

Control Group

PART - III

Answer compulsory question (in 500 words).

5x4=20

1x20=20

Write a research design to undertake a research on the broad theme of ‘Media and
Sustainable Development Goals’. Identify any one of the SDG goals and specify the
role of media and communication in achieving that goals. Give in your answer that
cover - research objectives, research questions/hypothesis, methods of data collection,

time frame, tools of data collection and data analysis.

-000-~
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31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

@us - 11
firet § @ Pl o W wifere feofort (wes e 150 v #) fofaa
P

Hifear v & toier | A’

Serfeqw Hifear

TR wOTEh # wse

AIDA (TR.E.T. ) #"ied
fa= afteea (Catharsis Hypothesis)
Hifea Hireed (Media Conglomerates)
gnfa 1 Ffo
frrefaor e
@uE - I

T YY1 I (T 500 w1l A) D)

5x4=20

1x20=20

ﬁﬁm@‘mma@’(sm)%mﬁwmﬁumﬁ%@@‘\ﬁm Afres’
fafEu) (SDG) Ta. R, ¥ firdh o sdva #i sifufreife F g, 71 4 wifear w6 H=r =t

sifira st g it ) ot S A e == w4

Ty 1 SRV, T T/, S de fafy, Fea-wi, St S I, S o

-00o0-
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